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Learn about Web 2.0

Learn how to blog and find blogs.
Learn how to find and participate in
social networks.

Learn about social media

Learn tagging and social bookmarking
Learn about RSS and podcasting
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Human beings are highly social and are drawn
to communicating media.
More than 53 million American adults have used
the internet to blog, communicate, post images,
share files, or contribute content
Email remains the most popular internet
application
Other activities include:

Instant messaging

Blogging

Podcasting




Web 2.0 services support the formation of virtual
communities, people interacting with each via
the internet

Privacy is an issue in online communities
Some groups’ logs are archived to Web pages
Law enforcement can gather group
correspondence from the hosting ISP

Some groups are private, but none can
guarantee complete privacy

If you are concerned about privacy, you can use
an anonymous remailer
An anonymous remailer is an e-mail account
that safeguards your real identity

The service is operated outside the US

It is like a Swiss bank account for online
communications

Some anonymous remailers are free; other are
not




Having a general understanding of the visibility
of your communications is important
You never know who may use your
communications

Corporate data collection operations

You boss (or prospective boss)

Your significant other
You have control over your level of risk




Web 1.0 focused on a relatively small number of companies and
advertisers producing content = “brochure web”

Web 2.0 involves the user. Web 1.0 is as a lecture and Web 2.0 is a
conversation.

Many Web 2.0 companies are built almost entirely on user-
generated content and harnessing collective intelligence.

Google, MySpace, Flickr, YouTube and Wikipedia, users create the
content, while the sites provide the platforms.

- Services include
Social networking
Weblogs (aka blogs)
Syndication (RSS feeds)
Wikis
Folksonomies
- People are the key component of Web 2.0

- People contribute content in various ways

Video files (YouTube), Audio files (podcasts), Personal
commentary (blogs, online forums), Scholarly information
(wikipedia), Categorizing (del.icio.us)
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Key to success for many of today’s leading Web 2.0
companies = user-generated content
articles
home videos
Photos
implicitly generated
Collective Intelligence
Collaboration can result in smart ideas
Wikis
Allow users to edit existing content and add new information
Wikipedia
Wikia
Media-Wiki open source software
SocialText

Using wikis for project collaboration reduces e-mails and phone calls
between employees, while allowing the ability to closely track a
project’s changes

* Collaborative Filtering
» Users might submit false or faulty information

» Wikipedia  people deliberately adding false information to
entries

* Web 2.0 companies rely on the community to help police their
sites

 Collaborative filtering lets users promote valuable material and
flag offensive or inappropriate material




Craigslist
Popular classified ads website that has radically
changed the classified advertising market
Ad postings on Craigslist are free

Newspapers have experienced a decline in
classified ad sales

Wisdom of Crowds
http://en.wikipedia.org/wiki/The_Wisdom_of Crowds
Large diverse groups of people can be smarter
than a small group of specialists

Weblog - online equivalent of a diary or personal
journal

Requires the use of a blog service provider like
blogger.com

Service often packaged with membership in a
social network

Technorati reports over 57 million blogs as of
October 2006!




Blogging and personal safety tips:
Limit your audience using access control tools if
provided
Don’t write anything you may come to regret later,
especially those nasty comments about your
boss, coworkers, or neighbors!
Never reveal confidential information
No unlawful posts (libel, harassment, threats, etc.)
Don’t encourage criminal activity
Read and observe your service provider’s Terms
of Service

Some popular blogging providers:
Blogger
http://www.blogger.com/

Wordpress.com (Free, Hosted by Wordpress)
http://wordpress.com/

Wordpress.org (Paid, Third-Party Host Required)
http://wordpress.org/

TypePad
http://www.typepad.com/

LiveJournal
http://www.livejournal.com/
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Blogs in Plain English (from youtube)
http://youtu.be/NN2I11pWX|XI
How to start a blog in Blogger.com (from
youtube)
http://youtu.be/bU4gXHkejMo




